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About BC Card

$175B
Annual Acquiring 

Volume

32M
Annual Card 

Issuance Capacity

45
Client Companies

in Korea

36M
Cardholders

3.5M
Merchants

6
International 

Network Alliances

43
Years in Business

AA+/A1
Credit Rating

BCCN(China)

BCVN(Vietnam)

Floor 16, Thaihold ings Tower, No. 210 Tran 

Quang Khai Steet and No. 17 Tong Dan, Trang 

Tien Ward, Hoan Kiem District, Ha Noi City, V ietnam

BCAP(Asia Pacific, Indonesia)

35B Equity Tower Building, 35th Floor SCBD 

Lot 9, Jl. Jend. Sudirman KAV 52-53 Jakarta, 12910 Indonesia

BCKG(Krygyzstan)

Bishkek City, Pervomaisky District, Toktogula

St. 125/1, Vanguard Bld. 6F 

Room 1102A, no.1501 Century Avenue,

Pudong New Area, Shanghai 200122 P.R.China

Key Figures Global Offices
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Climate Resilience Payment Platform ‘Green Card’

Government
Ministry of Environment

BC Card
Operating Company

Issuer
Bank, Card Company

A public-private partnership platform

offering economic benefits

such as point rewards and

free access to public facilities

for practicing eco-friendly consumption.

Carbon Points 

(Eco-Mileage)

Local government 

facility discounts & 
free admission

Eco-friendly 

product purchase
Affiliate services

Manufacturer,

Retailer
Participants

Benefit

Cardholder

Earn 1.5 to 2.4%

Eco Money Points

when purchasing eco-

friendly certified products.

Earn Eco Money Points by 

reducing household energy 

consumption such as 

electricity, water, and gas.

Basic 0.2~1%,

Public Transportation ~20%, 

Online shopping 5%,

Utility Bills 5%

Free admission or 

discounted fees at over 800 

public facilities nationwide 

(including national parks, 

forest recreation areas, etc.).
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History of ‘Green Card’

2011 2012 20152013 2014 2016 2017 2018 2019 2020

1 million

5 million

10 million

15 million

20 million

Launching

8 Issuing Banks

750 Affiliated Merchants 

540 Eco Certified Products 

180 Affiliated Public Facilities

Eco certified products

exceed 1,000.

Issuing financial institutions

expanded to 19.

GreenCardv2

launched

Corporate card 

launching

Government Purchase

Card  launching

Affiliated merchants

exceed 35,000.

Affiliated public facilities

exceed 700.

Eco certified products

exceed 1,900. Expansion of new GreenPOS

including used bookstores.

Building
Ecosystem based on public-private partnerships.

Launching

Walk Mileage Service

Green Remodeling Project

initiated

Incorporated with

national childcare card(i-Happy)

Incorporated with

national voucher card

(Happy Card)

Incorporated with

national military card(LoveNationCard)

Eco-friendly agricultural product

partnership

Expansion
Customer and service linkages with 

various ministries and related projects.

Green Growth Policy

Best Practices

UN Rio+20

Global Success Stories

Presidential

Awarded

DasanFinancial Award

Gold Prize Winner

Green World Awards

Grand Prize Winner

Green Card Cooperation MOU

w/China (IEEPA-BGIT)

UN Climate Solution Awards Winner

(ICT Solution Category)

Global Attention
Recognized as a successful business model

in the international community.

2021 2022

Carbon Neutral Points

Launching

National Customer Satisfaction Index

No. 1 for 13 consecutive years

Korea Expressway Corporation MOU

Expansion to highway rest stop

Electric /Hydrogen vehicle

charging discount initiated

2024

Presidential Award for Eco-Friendly Technology

Collaboration with

Public Officials Pension Service

24.9 million Total card issued
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‘Green Card’ Platform Innovation Leveraging Stablecoins

As-Is: Dedicated IT operating system To-Be: ‘Smart Contract’ of Stablecoins

‘Green Card’

Operating System

Government-owned 
corporation

Validation of energy usage and
Linkage with benefit facilities

Retailer(Merchant)

POS* implementation and
Eco-friendly product verification

Manufacturer

Identifying GHG** reduction & 
energy-saving companies

Card Issuer

Issuance status shared
across 19 issuers

No need for physical card

Payment history recorded

on the blockchain

Automated check for sustainable 

products and manufacturers

Instant benefit application

at the time of payment

Implementation cost

$2.5 mil.

* Point of Sales ** Greenhouse Gas
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BC Card Data-driven Practices

Spending Data

Foreign tourist 

Spending Data

Data Acquisition

Customer Profile

Mobile app

Usage Data

Data Analysis AI Services

Demographics(age, gender, marital…) 

Socio-economic(job, income, edu…)

Identity(name, address, KYC, AML…)

Contact(phone, email, address…)

Transaction(ID, time, amount, currency…)

Merchant(name, location, category…)

Method(credit/debit, brand, installment…) 

Attributes(name, category, brand, size…)

Basket(# of items, total value…)

Price(unit price, coupon, points…) 

Login(device, OS, session…)

Navigation(page view, time spent…)

Engagement(clickstream, push open…)

Behavioral(abandoned flows…)

Attributes(nationality, residence…)

Transaction(amount, currency, FX rate…)

Merchant(name, location, category…)

Marketing

Create customer segments that 

incorporate customer value, lifestyle, and 

spending behaviors, and apply them to 

targeted marketing and product strategy.

Merchant 

Evaluation

Analyze merchant sales, customer profiles, 

and business track records to support 

SME credit evaluation and local district 

analysis. 

Policy Impact

Assessing the impact of social issues and 

pre-and post-policy effect.

Calculation of personal carbon footprint

using consumption data.

Equity Analysis
Analyzing merchant sales trends within 

listed companies to drive faster investment 

decisions.

...

Merchant profile service ‘eat.pl’

Payment data-based restaurant information

including accurate operation hours 

and related place recommendations

Item-level Data

Enterprise AI Assistant

Internal ‘search’ & ‘data’ engine

Easy access to data & information without specialized knowledge

...

AI Financial Big-Data Platform

Aggregates multi-source financial data

and delivers chatbot, analytics & customized datasets

1

2

3

4



Identify Carbon emission by product → Classify → Calculate
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Case 1: Policy Impact

Local government Policy-making

Background • Local authorities in charge of Islands separated from the mainland

• Along with the nationwide decline in birth rates, many residents are leaving the 

regionand relocating to the mainland

• The reasons are ‘lack of job opportunities’, ‘high prices and housing cost’,

and ‘insufficient living infrastructure’.

• Preparing initiatives to address depopulation and to improve the quality of daily life 

for local residents

Actions
Comparative consumption data analysis (vs. Mainland)

• Analyzing not only the differences in consumption category, but also in

item-level between mainland and local consumers

Result • Application for delivery fees subsidy grew +280%

• Local food delivery orders grew +200~400%, members +70% 

Carbon Finance Index (In progress)

• Objective guidelines are required for individuals to implement carbon neutrality 

as part of climate crisis response

• Developing a personal carbon finance index by integrating dispersed carbon 

information and utilizing individual consumption patterns

• Encouraging individuals to align their consumption with carbon reduction goals

Establishing data-driven policies

Food delivery 

service by local 
government

Subsidy for

online shopping 
delivery fees 

Support for logistics 

warehouses
…

(Planned Initiatives)

• Providing individual carbon emission levels via BC Card mobile app

• Leveraging data to improve the government’s carbon incentive program
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Case 2: Merchant profile service ‘eat.pl’

Background

• Popular digital map 
services utilizing 

information provided by 
owners and customers

↓

• Payment data-driven
restaurant information 

service opportunity

Accurate operating 

hours verified by
payment data

Customer profile 

analysis
(Gender, Age, Locals)

Peak congestions 

identified via time & day 
payment pattern analysis

Popularity scoring

within the same
merchant category

AI-driven

related restaurant 
recommendations

Merchant

Carbon Index data
(planned)
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Case 3: Enterprise AI Assistant

Background

• Internal data is 
fragmentedacross 

multiple systems

• Significant time and effort 

is required to identify task 
owners and data access

• Internal ‘search’ engine

•Support multi-modal, reasoning, 
image generation

•Filter and block personal information 

and inappropriate terms

• Internal ‘data’ engine(Databricks)

•Request data in ‘natural language’ 
and receive immediate insights

•Uses curated metadata to generate 

trustworthy answers and reduce 
hallucinations
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Case 4: AI Financial Big-Data Platform (Planned to launch in November)

Background

• Rapid growth of the data 
marketplace and 

demand for consumer 
spending data

• Professional skills 
required for data analysis

• Limitations of 

face-to-face
data sales processes

Accessing

consumer spending data

through natural language,

without analysis skills

Easy to create & share

data-driven reports

Auto-select data items

via natural language
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Key Takeaways

Encouraging nationwide participation in tackling the climate crisis

can be effectively achieved by linking it to personal spending.

Data-driven feedback should be provided to participants.

ExploringStablecoins as a tool for consumer engagement and data collection.



End of Document

Intelligent Financial Service Company
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