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About BC Card

Key Figures

Global Offices
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Years in Business
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Client Companies
in Korea
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Top 38 Merchant Acquirers in Asia-Pacifi
Ranked by Visa & Mastercard Transactions in 2023
1 1 BC Card, South Korea 27628 3% $89,1255 5% 29295 $86,669.4
2 2 KB Kookmin, South Korea 23204 4% $60.239.5 5% 15055 $39,100.3
3 3 Westpac, Australia 16781 5% $75.232.7 1% 3269 $11,0408
4 5 Mitsubishi UFJ Nicos, Japan 16056 10% $68,486.1 12% 1784 $7,6096
5 4 ANZ Worldline, Australia 14746 -A% $67.1516 4% 3896 $16,520.1
6 6  Samsung Card, South Korea 11621 4% $52.704.4 6% 10884 $61,485.2
7 8  Aeon Financial Service, Japan 9903 11% $38,079.9 11% 4370 $19,8825

Bishkek City, Pervomaisky District, Toktogula
St. 125/1, Vanguard Bld. 6F

BCCN(China)

Room 1102A, no.1501 Century Avenue,
Pudong New Area, Shanghai 200122 P.R.China
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Climate Resilience Payment Platform ‘Green Card’
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Participants

Benefit

A public-private partnership platform
offering economic benefits
such as point rewards and
free access to public facilities
for practicing eco-friendly consumption.

@II

Government BC Card Issuer Manufacturer,
Ministry of Environment Operating Company Bank, Card Company Retailer
! . Local government
Eco-friend Carbon Points . . e
oroduct urcll1yase (4] (EcoMileage) @ Affiliate services @) facility discounts &
P ge free admission
Eam 1.51024% Eam Eco Money Points by Basic 0.2~1%, Free admission or
Eco Money Points redudng household energy  Public Transportation ~20%,  discounted fees at over 800
when purchasing eco- consumption suchas Online shppping 5%, public faciliies nationwide
friendly certified products. electricty, water, and gas. Utility Bills 5% (induding national parks,

Cardholder

forest recreation areas, efc.).




History of ‘Green Card’

Global Attention

Reoognized as a successful business model

. in the intemational community. 24.9 milion Total card issued
Expansion |
Customer and senvice linkages with 20mikon
g various ministries and related projects.
Buildi Nng _ UNCimate Solution Awards Winner
Ecosystemn based on public-private partnerships. 15milion (ICT Solution Category)
Green World Awards
Grand Prize Winner
10 million
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UN Rio+20 Wek Micage Senice hicted WChina(EEPABG No.1 br 13consecuive yeas Landing
Global Success Stories B
5 million | ™
natioral voucher cafd Enfrbrdb/agerlt_Jral product Eledcll-ydrogenvehde Presicknial Anardiicr EcoFignh{ Technology
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Launchi l
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Copordecard Ecocefiedpoduds | IssungfinencalinsiLions Ecocefiedpoduds | GieerCadv2 Korea Expressnay Corpain MOU
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‘Green Card’ Platform Innovation Leveraging Stablecoins

As-Is: Dedicated IT operating system To-Be: ‘Smart Contract’ of Stablecoins
Card Issuer Government-owned
corporation / No need for physical card
Issuance status shared Validation of energy usage and
aqoss 19issuers Linkage with benefit faciities
/ Payment history recorded
on the blockchain
5
‘Green Carq®  IMPlementation cost v’ Automated check for sustainable
2.5mil
Operating System $2.5mi products and manufacturers
/ Instant benefit application
at the time of payment
Retailer(Merchant) Manufacturer
POS" implementation and Identifying GHG™ reduction &
Eco-friendly product verification energy-saving companies

*Pont of Sales **Greenhouse Gas



BC Card Data-driven Practices

Data Acquisition Data Analysis Al Services
Demographics(age, gender, marital. . .) Create customers 9
_ I egments that . ,
Customer Profile Eﬁ?&iﬁ?ﬁg&egmgg (?f,\l;"_ ) ) Marketing incorporate customer value, Ifestyle, and Merchant profile service ‘eat.pl
Cortact(ph oo, email. address ) o spending behaviors, and apply them to Payment data-based restaurant information
’ ’ o targeted marketingand product strategy. induding accurate operation hours
and related place recommendations
Soending D Transaction(ID, time, amount, curency. . .) Analyze merchantsakes, customer proies
pending Data | Merchant(name, location, category...) : ’
Method(creditidebit, brand, installmert. .. Merchant and business frack records to support ©
Evaluation SME credit evaluation and local district
analyss. Enterprise Al Assistant
Atlributes(ngme, category, brand, size. ...) o Intemal ‘search’ & ‘data’engine
ltemHevel Da Bgsket(# o !tems, okl valu_e. --) Assessing theimpad of sodalissues and | Easyaccess to data & information without spedalized knowledge
Price(unit price, coupon, points...) _ ore-and post-plicy effect
Policy Impact Calculation of personal carbon footprint
_ Login(device, OS, session. ..) using consumption data.
Mobile app Navigation(page view, time spert....)
UsageData | Engagement(clickstream, push open...) Al Financial Big-Data Platform
Behavioral(abandoned fows....) Analyzing merchant sales trends within Agaregates mulisouroe finandid data
Equity Analyss Sied companies fodne fasiermvestment and delivers chatbot, analytics & customized datesets
: . Attributes(nationdlity, residence. . .) )
Foreign tourist :
S ina D Transadtion(amount, currency, FXrate. ..)
pending Data Merchant(name, location, category. . .)




Case 1: Policy Impact

Local government Policy-making Carbon Finance Index (i progress)
Background » Local authorities in charge of Islands separated from the mainland * Objective guidelines are required for individuals to implement carbon neutrality
« Along with the nationwide dedine in birth rates, many residents are leaving the as part of dimate crisis response
region and relocating to the mainland * Dewveloping a personal carbon finance index by integrating dispersed carbon
» The reasons are ‘lack of job opportunities’, high prices and housing cost, information and utilizing individual consumption pattems
and ‘insufficient living infrastructure’. * Encouraging individuals to align their consumption with carbon reduction goals
* Preparing initiatives to address depopulation and to improve the quality of daily life MOE 2
for' b@l rea‘jmts @ x @ 'il:jul%TlD\ul;ll LH:HT{
Actions . . . . i iSSi i
Comparative consumption data analysis (vs. Mainland) ? Identify Carbon emission by product — Classify — Calculate
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Stbsidy for Food delivery e
online shopping service bylocal
deliveryfees govemment

Stppottforiogisics

warehouses

(Planned Initiatives)
* Providing individual carbon emission levels via BC Card mobile app
» Leveraging data to improve the govemment's carbon incentive program

Resuit * Application for delivery fees subsidy grew +280%
» Local food delivery orders grew +200~400%, members +70%



Case 2: Merchant profile service ‘eat.pl’

Merchant
! Carbon Index data
A .- (planned)
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Case 3: Enterprise Al Assistant

Background

* Intemal data is
fragmented across
multiple systems

« Significant time and effort
is required to identify task
owners and data access
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Tell me about operating structure and performance of ‘BC Green Card’
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Okay, let's talk about the "BC Green Card," which is a bit different from the U.S. Green Card! The BC Green Card refers to BC
Card'’s corporate card designed for business expenses. Here's a breakdown of its operating structure and performance.

|. Operating Structure — How the BC Green Card Works

The BC Green Card isn't a card you apply for as an individual; it's offered to companies to manage their employee business

expenses. The structure involves several key players:

« BC Card as the Issuer: BC Card is the financial institution responsible for issuing the cards, processing transactions, and
managing the entire program.

Corporate Clients (Companies): These are the businesses that subscribe to the BC Green Card service. They decide
which employees receive cards and set spending limits.

Employees: Authorized employees receive individual BC Green Cards linked to their company account. They use the
cards for approved business expenses.

Accounting/Finance Departments (Within Companies): They are responsible for reconeiling card transactions, approving
expenses, and integrating the data with their accounting systam

it

* Intemal ‘search’ engine

* Support mult-modal, reasoning,
image generation

» Filter and block personal information
and inappropriate terms

« BC Card's Business Support Team: BC = microsoft Azure &0 databricks Q) Search data. notebooks, recents. and more... CTRL+ P becard-prd-dbw-ddx ~ 4> o
management, reporting, and resolving i
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) Workspace Data  Instructions  Settings x
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Case 4: Al Financial Big-Data Platform pamestouncinNovermben

Background

* Rapid growth of the data
marketplace and

demand for consumer
spending data
* Professional skills
required for data analysis
* Limitations of
face-to-face
data sales processes
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via natural language
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Key Takeaways

/ Encouraging nationwide participation in tackling the climate crisis
can be effectively achieved by linking itto personal spending.

f Exploring Stablecoins as a tool for consumer engagement and data collection.

{ Data-driven feedback should be provided to participants.
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Intelligent Financial Service Company
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