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Content1
*Reporting on comms analytics since the AB25
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Website content

News/press releases: 6 

Web stories: 10

Call for experts: 9
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Newsletter

9 newsletters issued

54% ave. openings

13 748 subscribers
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Newsletter: re-brand
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Social media overview

152 238 users reached 

1 876 new followers 

3 283 page views

impressions

3 211 reactions received

5 709 users reached 

195 new followers 

18 720 page views

1 429 reactions received 
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Type of content

Report on 
events

Stories & 
podcast

Announcements
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Instagram: Launch

SAVE 
THE 
DATE

October 15, 
2025
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Instagram: Launch

Designed to spark conversation and drive 
active engagement on CTCN’s Instagram 
page. 
Each episode unfolds across 2–3 vertical 
slides, and presents facts or insights 
about CTCN’s impact—using authentic 
images from the field and, when
available, short real-life videos from 
ongoing projects.

Main focus: IMPACT
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Communications 
analytics2

*Reporting on comms analytics since the AB25
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Website analytics
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Media monitoring

591total mentions

1502 total engagement with the 

media

337 968 daily average 

outreach
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Media monitoring: News

“…by the CTCN to coordinate Nigeria’s 
Energy Efficiency and Conservation Bill, 
currently awaiting presentation to the 
National Assembly.”
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Media monitoring: op-ed
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CTCN at COP303
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Outlook of events @ COP30

Event Organizer & Title Partner/s Venue Date

TEC+CTCN: Turning Technology Needs into Action: TEC and CTCN 
Support for Developing Countries (TBC) 

GCF, GEF/UNEP-CCC TBC: UNFCCC event space 10 or 11 Nov

CTCN: Matchmaking event Business Sweden and CTCN Sweden

Swedish Pavillion TBC

CTCN: Building Climate Innovation Ecosystems from the Ground Up Seedstars
TBC: Capacity-building Hub TBC

CTCN: Adapting to a warmer climate: Showcasing the impact of the 
AFCIA I Programme, implemented by CTCN and UNDP Adaptation Fund

TBC: Capacity-building Hub TBC

CTCN: How technologies can mitigate security issues caused by a 
changing climate: Showcasing impact of the EC Climate Change and 
Security Programme European Commission

TBC: Capacity-building Hub TBC

TEC+CTCN: AI for Climate Action Award 2025 KOICA, COP30,
Enterprise 
Neurosystem

TBC: Global Innovation Hub Early 2nd 
week

WIPO+CTCN: Launch of 4th Green Technology Book WIPO Green TBC TBC

WECF + CTCN: Gender Just Climate Solution Award: 10-year 
celebration

WGC and WECF TBC TBC
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Outreach activities @ COP30

Media outreach: Press releases, media advisories and 
media kits to support event outreach activities;
Digital campaigns: Social media posts with live updates, 
and multimedia content;
Newsletters and website: Dedicated COP30 coverage with 
a series of updates on the website as well as two COP-
focused newsletters;
Post-event communication: News items on the 
CTCN/UNFCCC websites and stories developed to support 
the COP30 narrative;
Partner communication: Collaboration with partners on the 
ground to ensure CTCN visibility and presence in comms 
assets;
Advisory Board outreach 
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Storytelling4
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AFCIA I

-Malawi flood risk TA – webstory and video here

-Nepal webstory and video

-Zambia World Environment Day webstory here

-Georgia Fire prevention technology – photos here.

EC Climate Change and Security

-Nigeria Hydroponics blog here and video here.

-Zimbabwe Mopane worms – video here

-Cameroon Synecoculture – video here.

-Colombia Mangroves - video here.

-Burkina Faso – in the works

-Central African Republic (CAR) - in the works

 

Increased visibility and outreach

Since AB 25, we have been working on high quality communications assets to 
promote the work of the CTCN, eg videos, interviews, photos and web stories, 
with particular focus on AFCIA I and EU Climate Change and Security 
Programmes.

These will be featured on UNEP and CTCN YouTube channels, promoted on 
social media and featured as part of UNEP World Food Day (October 16) etc.

https://www.ctc-n.org/whats-happening/news/malawi-saves-lives-using-digitization-and-ai-understand-flood-risks
https://www.ctc-n.org/whats-happening/news/celebrate-world-environment-day-success-story-zambia
https://unitednations-my.sharepoint.com/personal/miranda_tasker_un_org/_layouts/15/onedrive.aspx?id=%2Fpersonal%2Fmiranda%5Ftasker%5Fun%5Forg%2FDocuments%2FCTCN%2FGEORGIA%2FCTCN%5FGEORGIA%5FPHOTOS&ct=1757928217375&or=OWA%2DNT%2DMail&cid=559555ff%2Dc992%2Db0dd%2D02b0%2Df646115f1048&ga=1
https://docs.google.com/document/d/1mpAneMKGp7fWFqjil3ELXL_GaSWlt_Fy/edit#heading=h.6kpyd842nv4n
https://unitednations.sharepoint.com/sites/UNEP-ECD-CTCN/_layouts/15/stream.aspx?id=%2Fsites%2FUNEP%2DECD%2DCTCN%2FShared%20Documents%2F2%2E%20Communication%2F2025%2FEC%20Climate%20Change%20and%20Sec%20Programme%2FVideos%20Projects%2FCTCN%5FNigeria%5FHydroponics%5Fv4%2Emp4&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2E24d99af0%2D0a06%2D4381%2D8f12%2D9b269e296ac4
https://unitednations-my.sharepoint.com/personal/miranda_tasker_un_org/_layouts/15/stream.aspx?id=%2Fpersonal%2Fmiranda%5Ftasker%5Fun%5Forg%2FDocuments%2FCTCN%2FZIMBABWE%2FCTCN%5FZIMBABWE%5FVIDEOS%2FCTCN%5FZIMBABWE%5FSolarDryer%5Fv1%2Emp4&nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJPbmVEcml2ZUZvckJ1c2luZXNzIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXciLCJyZWZlcnJhbFZpZXciOiJNeUZpbGVzTGlua0NvcHkifX0&ct=1756977122019&or=OWA%2DNT%2DMail&cid=1a27297f%2D3698%2D6d56%2Db331%2D38fbab62eab0&ga=1&LOF=1&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2E56bccf4e%2Dcc6e%2D4faa%2D968d%2D4627ce52a440&isDarkMode=false
https://unitednations-my.sharepoint.com/personal/miranda_tasker_un_org/_layouts/15/stream.aspx?id=%2Fpersonal%2Fmiranda%5Ftasker%5Fun%5Forg%2FDocuments%2FCTCN%2FCAMEROON%2FCTCN%5FCAMEROON%5FVIDEOS%2FCTCN%20CAMEROON%5FSynecoculture%5Fv2%2Emp4&nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJPbmVEcml2ZUZvckJ1c2luZXNzIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXciLCJyZWZlcnJhbFZpZXciOiJNeUZpbGVzTGlua0NvcHkifX0&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2E35ad3dfa%2Dc36e%2D4262%2D9c73%2D72dc57d6f564
https://unitednations-my.sharepoint.com/personal/miranda_tasker_un_org/_layouts/15/stream.aspx?CT=1757410394950&OR=OWA%2DNT%2DMail&CID=4deb038b%2D8702%2D2c81%2Df8d2%2D13b376f91cc0&id=%2Fpersonal%2Fmiranda%5Ftasker%5Fun%5Forg%2FDocuments%2FCTCN%2FCOLOMBIA%2FCTCN%5FCOLOMBIA%5FVIDEOS%2FCTCN%5FColombia%5FMangroves%5Fv1%2Emp4&nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJPbmVEcml2ZUZvckJ1c2luZXNzIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXciLCJyZWZlcnJhbFZpZXciOiJNeUZpbGVzTGlua0NvcHkifX0&ct=1757340653413&or=OWA%2DNT%2DMail&cid=bead1886%2D2cef%2Da265%2D5808%2D66f61414d7d8&ga=1&LOF=1&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2E97ad4b4b%2D564a%2D4915%2D81c6%2D3ab89d517bbf
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Our goal is to continue focusing on impact 

through positive storytelling, in 

collaboration with UNEP, EU, Adaptation 
Fund and other partners

 

-Photo exhibit at Adaptation Futures conference 
in New Zealand (physical) and COP30 (virtual) of 
EC Climate Change and Security Programme 
photos

-Photo exhibit at EU HQ in Brussels (physical)

Increased visibility and outreach
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Other opportunities to showcase CTCN: 

Blogs on TAs eg in Zambia and Mauritius and 
articles published in SDG Action (Article by 
Ariesta Ningrum) and Environmental Finance 
(article by Stephen Minas)

Increased visibility and outreach
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Taking opportunities to showcase CTCN: 

- Speaking opportunities at new conferences eg 
Water Week in Stockholm, Maersk Zero 
Carbon Shipping Webinar, and Fiji Science 
Policy-Business Dialogue.

- Substantial media attention to NDE Fora in 
Panama and Korea:

Increased visibility and outreach

- 13+ mentions in Korean media 
(in Korean and English)

- 15 + mentions in LAC and global 
media (in Spanish and English)

- Q&A disseminated to LAC press 
along with Media Advisory 

- - Great visibility for the CTCN in 
Panama, Korea and across 
regions
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Publishing Impact Reports with associated 
campaigns and events

AFCIA I

Impact report – lessons learned from the AFCIA I 
projects to be presented at COP30 with UNDP

Climate Change and Security

Impact Report – lessons learned from pilots to be 
presented at COP30 together with EC

 

Increased visibility and outreach
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Focus on impact – 

Presenting projects and lessons learned in a more dynamic, engaging 

way, eg through Fact Sheets and Roadmaps. 

Increased visibility and outreach



www.ctc-n.org 25

Continue positive storytelling with 
focus on Impact in 2026

-Blogs, podcasts, interviews, speaking opportunities and 
media interviews for adaptation and mitigation projects.

-Videos from AFCIA I and EC CC and Security projects – 
continued dissemination

-Project and Technical Fact Sheets as well as Roadmaps – 
continue to tell the stories of the AFCIA and EC projects – 
eg in social media campaign leading up to COP30.

Plans for 2026



Supported by:

CTCN Secretariat 
UN City, Marmorvej 51 
DK-2100 Copenhagen, Denmark

www.ctc-n.org 

ctcn@un.org

UNFCCC_CTCN

UNFCCC.CTCN

Climate Technology 
Centre Network

Thank you!
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